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T H E  R O O M

Culture does not
wait for permission.

Stories. Voices. Culture. Impact.



A U D I E N C E  F O C U S

Who is in the room?

01 Culture followers

02 Artists & emerging talent

03 Event communities

04 Industry readers

05 Brand decision-makers



E D I T O R I A L  E C O S Y S T E M

One room. Eight editorial desks.

01 · MUSIC 02 · CULTURE

03 · ENTERTAINMENT 04 · ARTISTS & CREATIVES

05 · INTERVIEWS 06 · OPINION

07 · EVENTS 08 · TRENDING



T R U S T  &  D I S C L O S U R E

Commercial work stays visible.

Human-written Editor-reviewed

Clearly labelled Corrections open







C O M M E R C I A L  F O R M A T S

Six ways to enter the room.

01

Sponsored stories
02

Branded interviews

03

Reels & social
04

Event / showroom coverage

05

Homepage / Culture Brief
06

Integrated campaigns



S H O R T - F O R M  P R O D U C T I O N

Clear rates. Flexible scope.

S H O R T - F O R M  C O S T  F O R M U L A

(R2,000 × shoot hours) + (R1,500 × edited videos)

F I L M I N G

R2,000 / shoot hour

P O S T - P R O D U C T I O N

R1,500 / finished video



I N D I C A T I V E  R A T E S

2026 commercial rate card.

S E R V I C E S T A R T I N G  R A T E



S C O P E ,  R I G H T S  &  T E R M S

Clear scope. Clean rights.

I N C L U D E D  I N  A G R E E D  S C O P E Q U O T E D  S E P A R A T E L Y



M E A S U R E M E N T

We report attention. We
do not invent outcomes.



S T A R T  A  C A M P A I G N

Bring the campaign
into the room.

P A R T N E R S H I P S F O U N D E R P R E S S

viranova.co.za ·
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